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THE TIPS:






• Participate in community education events at local senior centers, hospitals, shopping malls, etc., during National Direct Deposit/Direct Payment Week. 


• Use automated enrollment or Quick$tart for Direct Deposit enrollments during promotional events.


• Include promotional messages on account statements to encourage check recipients to make the switch to Direct Deposit. Include a Direct Deposit enrollment form to make sign-up quick and easy for your customers.


• Mention Direct Deposit when you market other financial services, such as retirement planning tools or PC banking products, to consumers.





ETASM Marketing Tips


In-Lobby Events & General Promotion





Hold ETA sign-up fairs in your lobby when customers cash their federal checks. Consider holding events.  Coordinate these activities with Treasury or local federal benefit agency offices.





Have ETA sign-up forms and other marketing materials available on-site to make sign-up quick and easy for your customers.


Hand out ETA promotional pencils and display ETA balloons at in-lobby events.





Order free ETA promotional posters, “take one” cards, counter cards, and buttons from the Federal Reserve Bank of Dallas at 1-888-382-3725.  Display ETA materials such as brochures, teller window signs, and posters in your lobby.





Distribute flyers about ETA in-lobby events to grocery stores, senior community centers, faith-based organizations, libraries, etc.





Display ETA decals at your branch location and promotional messages on electronic message boards.








 Provide adequate ETA Program training and ensure that your branch tellers, customer service representatives, and other platform staff in all your branches are knowledgeable about the availability and features of your ETA.





Highlight some of your ETA attributes, such as:





Monthly fee


Number of withdrawals


Point-of-sale (POS) access


No minimum balance (except as required by federal or state law)


Monthly statement.





Identify your high volume federal check-cashing branches.





Train tellers at those branches to spot federal checks and offer Direct Deposit and the ETA.


Cross-sell Direct Deposit and the ETA to anyone cashing checks in any of your 	branch locations.





 Consider offering incentives to tellers who sign up customers for the ETA.  Mention the ETA and Direct Deposit when you market other financial services, such as retirement planning tools or PC banking products to consumers.




















Develop advertisements for your local radio stations, television stations, and community newspaper promoting your event within your community.





Participate in community educational events at local senior centers, hospitals, shopping malls, etc. during National Direct Deposit/Direct Payment Month. 





Consider all local daily or weekly newspapers, neighborhood papers, Web sites, local organization publications, and radio and television stations with news operations to promote the ETA to prospective customers (federal payment recipients who are eligible for the ETA).





Promote the ETA in your branches when check inserts or other promotional materials are mailed to federal check recipients in your area.





Give incentives to new customers who open ETAs, e.g., promotional gifts (e.g., pens, handheld calculators, etc.), increased banking privileges, low/no-cost money orders, cash rebates/waived account fees.





Ensure your branch locations are listed accurately on the ETA information Web site: www.eta.find.gov.





Visit the following Web site to download ETA and EFT materials: www.fms.treas.gov/eft/promotional.html.

















